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Dear Potential Sponsor: 

 
It’s that time of the year again!  It’s time to consider the rewarding and exciting opportunities of 

partnering with the Fort Stewart and Hunter Army Airfield Commercial Sponsorship Program for 

your marketing and advertising needs.  Let me help you get your business noticed! 

 

The 3rd Infantry Division is a vibrant community of 50,000+ military and family members with a 

diversity of cultures, languages and buying habits.  Within the installation there are 6,000+ 

housing units, 2 elementary schools, a major hospital, golf course, lakes, clubs and much, much 

more.  

 

Commercial Sponsorship provides businesses with greater visibility to the military and retiree 

market.  Your business can support an individual event, such as Marne Week; College Probe; The 

Commander’s Volunteer of the Year ceremony or other events with an annual agreement. By 

becoming a sponsor you receive the maximum marketing/advertising coverage for your 

contribution, like logo placement on all publicity efforts; premium banner placement and logo 

coverage in the MWR monthly calendar.  Your business will even be recognized in our local 

newspaper and/or website placement with a link to your website.  Consider the advertising 

possibilities of displaying a table or booth at every event you agree to support like the annual 

Easter Egg Hunt or the July 4
th
 celebration.   

 

As you read the enclosed information, note the partnership opportunities that best match your 

marketing/advertising goals. Exclusivity with a recurring partnership agreement can be negotiated 

for title sponsors. We have the flexibility to offer our sponsorship partners a ready made package 

deal or prepare a unique marketing and or advertising package that best meet the requirements of 

your business/organization.   

 

The number one reason to sign up for Commercial Sponsorship and Advertising is to get your 

business noticed!   Gain the access you need to a growing market that covers virtually every age 

group, ethnicity and economic category.  

 

Thank you for supporting the brave men and women of the 3
rd

 Infantry Division at Fort Stewart 

and Hunter Army Airfield through the advertising and sponsorship possibilities currently 

available with MWR.  I look forward to working with you.    

 

For more information on commercial sponsorship and advertising, please call 767-5118 or email: 

angela.wilson12@us.army.mil.  

 

Regards, 

 

 

Angela Wilson, 

Commercial Sponsorship Program Coordinator 

 

 
  Ft Stewart MWR 
  Commercial  Sponsorship 

1042 William H. Wilson Ave  
Suite 215      

  Ft. Stewart, Georgia 31315 
  www.stewartmwr.com 
 

 

mailto:angela.wilson12@us.army.mil
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Logos presented in this brochure of past sponsors and are for illustration only. The presence of these logos should not be 
construed as an endorsement by MWR or the US Army. 

 
 

 
 
 

Morale, Welfare & Recreation Mission 
 
To contribute to readiness and the quality of life of America’s Army by providing 
excellence in customer driven programs, services and facilities. 
 
Our services area designed to provide fitness, social, recreational and family 
support services to all active duty, reservists, retirees and civilian employee and 
their families. 

  
MWR Philosophy 

 

Soldiers are entitled to the same quality of life as is afforded the society they are 
pledged to defend. Keeping an Army ready to fight and win takes more than hard 
work and training. Soldiers need a balance of work and play. The CFSC mission 
is to create and maintain "First Choice" MWR products and services for 
America's Army, essential to a ready, self-reliant force. 

  
1. The Army cares about soldiers and families, and its investment in MWR 
demonstrates this caring.  
  
2. The Army believes that soldiers and their families are entitled to the same 
quality of life as the Americans they are pledged to defend, and MWR is an 
integral part of that quality of life.  
  
3. Ft Stewart and Hunter Army Air Field are committed to providing the highest 
quality MWR programs that support soldiers (active and reserve), Dept of the 
Army civilians, retirees and their families.  
 
 

SUPPORT THOSE WHO PROTECT AND DEFEND AMERICA’S FREEDOM! 
 

Increase your company’s awareness and sales by targeting the viable military 
market. MWR offers an array of sponsorship and advertising opportunities to 
corporate America. Sponsorship & Advertising revenues are used to support vital 
MWR programs at Ft Stewart and Hunter AAF including childcare, fitness and 
recreation opportunities for soldiers and families.  
Choose from advertising directly on Ft Stewart and our MWR websites to 
sponsoring exciting Army MWR events including concerts and festivals. We can 
also customize an advertising or sponsorship package to achieve your 
company’s goals!  
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Commercial Sponsorship and Advertising  

 

 
Print Advertising 

 
 
MWR Events Calendar 
 
Two page tri-fold highlighting the MWR events for a two month period. 
Calendar is update and reprinted monthly. 
 
Circulation: 10,000 per month 
 
Rates:  2”x4” color Ad  $85 per month* 

 
 
Bowling Score sheets 
 
Three bowling centers offering 60 lanes daily. Full size 8 ½  x 11 sheets 
given to each bowling group to manually record scores for every game 
bowled.  Sponsor is also provided a 14” x 20” flyer slot above the league 
scoreboard in the main entry hall. 
 
Circulation:  1000 per month 
Rates:  2”x4” Ad  $70 per month* 
 
Newcomers Package 
 
 
A Newcomers Briefing package containing information on every MWR 
facility and event is provided to military newcomers attending the briefing. 
Sponsor flyers w/coupons can be included in the MWR Pkg.  
 
Circulation: 200 per month 
 
Rates:  Full page color ad   $200 per month* 

 
Lodging Guest Services Directory 

 
 

Each Ft Stewart and Hunter AAF lodging room maintains a directory of 
guest information. A “local area” section contains goods and services 
available in the community.  
 
Circulation: 200 rooms maintaining a 92% occupancy rate for the year 
 
Rates:  8x10 full page color Ad  $150 per month* 
* Rates based on a one year renewable contract 
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Display Signs 
 

 
Ball field Billboard Signs 
 

 Multi Purpose fields support numerous sporting events including 
intramural and varsity baseball, youth baseball, softball, and soccer. 4’ x 8’ 
billboards will be positioned along the outfield fencing. Signs can be 
painted plywood or vinyl banners provided by sponsor. 
 
Rates:    $100 per month*   

 
 
Banners 
 

 Exterior banners can be placed on facility fences. Interior banners can be 
displayed in Fitness Centers, Bowling Centers, Outdoor Rec, and Sports 
USA. 
 
Rates:    $100 per month*   

 
 
The Club House (entrance wall) 
 

 4’ x 8’ area of entry wall can be painted with Sponsor’s Logo. 
 

Rates:    $150 per month*   
 
 
 

Electronic Advertising 
 

 
MWR Web Site 
 
Rates:    $200 per month*   

 
 
 

* Rates based on a one year renewable contract 
 
. 
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2008-2009 RATE CHART 

 
Advertising 

Options 

 3 month  

 

 6 months 

 

 12 months 

 

MWR Events 

 Calendar 

 2”x4”          $400  2”x4”            $650  2”x4”              $1000 

MWR Website 

Logo/Banner  

 

 2”X4”        $990 

 

 2”X4”          $1960 

 

 2’X4”             $2400 

 

Facility Banner 

2’X6’  

 Per facility $200                                   $500                         $1000 

Facility Poster 

20”X30”  

 Per facility $200                                   $500 

 

                        $1000 

 

       

Ball field   

Billboard Sign 

 N/A  N/A  4’X8’              $1000 

The Club House  

Entrance wall 

 N/A  N/A  4’X8’              $1500 

Golf Course  

T-Markers  

 N/A  N/A  Stewart           $1000  

Hunter            $1000 

Sponsors Logo 

on Team T-shirt 

 T-Shirts w/ Logo 

3 teams       $250 

  

6 teams         $400 

  

24 teams         $1200 

Lodging Guest 

Services Dir 

 Full Page    $450  Full Page      $750  Full Page        $1500 

Bowling Centers 

Score Sheets 

 N/A 

 

 2”X4”           $250 

 

 2”x4”                $500 

       

 

All prices quoted above are independent of any advertising offered in conjunction with 

the Commercial Sponsorship of an MWR event. 
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Commercial Sponsorship 
 

 
  

What is Commercial Sponsorship? 

A commercial business is given the opportunity to become a part of a Fort 
Stewart MWR event by paying a monetary and/or in-kind fee in return for access 
to the exploitable commercial potential associated with the event.  

Each commercially sponsored event requires its own written agreement that is 
for a limited period of time. Commercial sponsorship may be used only for MWR 
events and programs. Unit events, family readiness groups, private organizations 
and non-MWR programs are not eligible for commercial sponsorship support.  

What does Commercial Sponsorship do for you? 

  Generates increased sales.  

  Identifies your product/service with the military market activities and lifestyles.  

  Offers advertisement of your product/service in installation publications, on-
post marquee messages, post-wide e-mails, poster, flyers and much more.  

  Generates positive publicity about your organization.  

  Merchandising and promotions of products/services at event.  

  Exposures to top leadership and decision makers through post receptions, 
activities and special events.  

  Visibility at event using sponsor logo on signs, banners, tickets, programs, 
flyers, inflatables, sportswear and more.  

  Opportunities at events to sample products/services to demonstrate brand 
attributes or survey target market about issues relating to your product/service.  

  Opportunities at events to participate in the event program.  

  Generates awareness through brand or product exclusivity at the sponsored 
event or program. 

 

Events available for commercial sponsorship 

 
The following list of Morale, Welfare and Recreation (MWR) events are 

currently being offered at Fort Stewart and Hunter Army Airfield. By partnering 
with Ft Stewart MWR, you can ensure you receive value for your investment. 
Consider the impact your company can have on America’s Soldiers by becoming 
a corporate sponsor of programs and events that directly impact soldiers and 
their families. Opportunities for your company to gain exposure to this critical 
audience are nearly endless. 
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Ft Stewart & Hunter Army Airfield 
MWR Events 

 
 

MWR EVENTS BOWLING EVENTS 

  

Family Appreciation Day (Marne Day) Ft Stewart WBA Mixed Doubles 

Hunter AAF Family Appreciation Day Southeastern PWBA Classic 

CG’s Volunteer of theYear Recognition Awards Southeastern PBA Classic 

Army Soldier’s Show  

Fall Festival  

  

 CLUB STEWART 

GOLF EVENTS  

 Marne Call (every Friday) 

Taylors Creek Golf Club Championship Family Crazy Days at Ft. Stewart and Hunter 

Hunter Golf Club Junior Golf Camp Superbowl Party 

Geico Direct Collegiate Golf Tournament Bosses Night 

Firecracker $10,000 at Hunter Golf Tourn.  

  

 CHILD AND YOUTH SERVICES EVENTS 

OUTDOOR RECREATION EVENTS  

 National Kids Day 

Leisure Travel Fair Youth Sports Teams 

Biggest Buck Contest Month of the Military Child 

Bull’s Eye Archery Contest Lights On After School Open House 

Lotts Island Festival Youth Center Lock In 

High Adventure Camp Easter Egg Hunts (Ft Stewart & Hunter AAF) 

Biggest Bass Tournament  

Youth Fishing Derby  

Holbrook County Fair  

Family Ice Skating  

 FITNESS EVENTS 

  

 Aerobic-thon/Wellness Fair 

ACS EVENTS Top of the Rock Run 

 Racquetball Tournament 

Army Family Team Building  

Army Family Action Plan Conference  

College Probe  

Future Leaders Conference  
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Event:      Fourth of July Celebration 
 

Date:     July 
 

Attendance:    3000-5000 
  

Target Market:    Military members and families. Open to 
                                                         local community.   
 

Recent Sponsors:    Budweiser; Verizon Wireless; USAA; NeSmith   
     Chevrolet; Geo Vista Credit Union  OMNI Financial 

 
Description:    Fourth of July Celebration is an annual event 

that provides a full day of soldier and family oriented 
activities. There will be military static displays, sport 
competitions, food booths, prize drawings by local 
businesses and kiddy rides.  Free live entertainment with 
fireworks following the show.  

   
 

Event:      Family Appreciation Day- Hunter AAF 
 

Date:     April 
 

Attendance:    2000-3000 
  

Target Market:    Military members and families. Open to 
                                                         local community.   
 

Recent Sponsors:     Omni Financial; USA Discounters 
 

Description:    Family Appreciation Day is an annual event that provides 
a full day of soldier and family oriented activities. There 
will be military static displays, sport competitions, food 
booths, prize drawings by local businesses and kiddy 
rides.  Free live entertainment.  

   
 
 
 

Event:       Volunteer/Year Recognition Awards 
 

Date:     April/May 
 

Attendance:    200-500 
  

Target Market:    Military members, civilian employees and families  
  

Recent Sponsors:    Verizon Wireless, AAFES, USA Discounters,   
     OMNI Financials 

 
Description:    The Commanding General’s Pot of Gold Award Ceremony 

                                                         recognizes one outstanding volunteer from Fort Stewart 
                                                    and one from Hunter Army Airfield. The award ceremony 
                                                    will also recognize a total of 10 Distinguished Volunteers 
                                                    and two Youth Volunteer of the Year Awards from 
                                                    Hunter Army Airfield and Fort Stewart. 
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Event Name:      Spouse Appreciation Day 

 
Date:       Date TBD 
 
Attendance:     500-2500 
 
Target Market:     Military members, civilian employees, retirees and 

families.  Event is open to the community. 
 
Recent Sponsors:   Omni Financial; USA Discounters 
 
Description:     2

nd
 annual Spouse Appreciation Day celebration will 

provide a full day of family oriented activities. Food, 
 music, games and family entertainment. 

 

 

 
 

Event:      Taylors Creek Club Championship 
 
Date:     TBD 
 
Attendance:    60 players 
 
Target Market:    Members of Taylors Creek Golf Course, Hunter Golf 

Club, Military (active or retirees) and local communities 
 
Recent Sponsors:   None 
 
Description:    Annual club championship.  Dates are changed \  
     according the training schedule to get maximum 

participation from our soldiers. 
 

 
 
 

Event:     Collegiate Golf Tournament 
 
Date:     March  
 
Attendance:    108 (coaches and players) 
      72 (College-Am participants) 
 
Target Market:    Military members, DOD civilians, retirees,  
     Family members and local community 
 
Recent Sponsors:   Coca-Cola 
      
 
Description:    Collegiate golf event.  The event in 2005 will be the 6

th 

annual event. Universities from the Northern region, 
Midwest region and the Southeast region participate.  
On Friday of the tournament, there is a College-Am 
event to allow our soldiers, members and local 
communities to play alongside a future PGA tour player. 
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Event:      Hunter Golf Club Championship 
 
Date:      3

rd
 week of March 

 
Attendance:    40-60 players 
 
Target Market:    Members of Taylors Creek Golf Course, Hunter Golf 

Club, Military (active or retirees) and local communities 
 
Recent Sponsors:   None 
 
Description:    Annual club championship.   
 

 

 
 

Event:       Fort Stewart Community Expo 
 

Date:     July 
 

Attendance:    3500 
  

Target Market:    50,000+ Military members and families. Open to 
                                                         local community.   
 

Recent Sponsors:    USAA; Geo Vista Credit Union; OMNI Financial 
 

Description:    The Community Expo is offered in the Community 

                                                Activity Center for soldiers, family members and  

                                                military retirees in the community. The Expo invites 

                                                agencies and businesses from on and off the 

                                                installation to set up information booths to show the 

                                                products and services that are available to the 

                                                soldier and his/her family. 
 
 
 

Event:     Army Photography Contest 

 
Date:     July-October 

 
Attendance:    100-200 
 
Target Market:    Military-Dependents-Retirees 
 
Recent Sponsors:   Geo Vista Credit Union 
 
Description: CFSC program to award amateur photographers for 

quality photography.  This is the installation phase of the 
Army Wide Program.  Winners will compete in regional 
competition in Washington DC 
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Event:     “Do It Yourself “Home Improvement  
 
Date:     Monthly 
 
Attendance:    50 per session 
 
Target Market:    Military and Dependents 
 
Recent Sponsors:   Lowe’s (Ft Stewart)  Home Depot (Hunter AAF) 
 
Description:                        Instructional Classes that empower the participants the 

knowledge to complete “how to” projects at home.  
Examples:  Painting, Changing Fixtures, Plumbing, etc.  

 
 
 
 

Event: Biggest Buck Bagged 

 
Date: January 
 
Attendance: 500-1000 
 
Recent Sponsors: USA Discounters; USAA; Budwesier 
 
Target Market: Military/Retiree/Civilian Community 
 
Description: Hunters compete on preset days to bag the biggest deer 

on Fort Stewart. 
 
 
 

 
 

Event:     Biggest Bass Tournament 

 
Date:     March-June 
 
Attendance:    500 
 
Target Market:    Military and Community 
 
Recent Sponsors: Coca-Cola; Budweiser; USA Discounters  
 
Description: Anglers will compete one Saturday a month for a 4 

month period to catch the biggest bass at a specific time 
and place within Fort Stewart.  Anglers will be notified 
the day before of the specific pond for the competition.  
Winners will be awarded monthly and an overall winner 
will be awarded. 
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Event: Leisure Travel Fair 

 
Date: March 
 
Attendance: 250-500 
 
Target Market: Military and Dependents 
 
Recent Sponsors:  
 
Description: Leisure Travel hosts a fair so vendors can explain travel 

opportunities to community. 
 
 
 
 

Event: Youth Fishing Derby 

 
Date: June 
 
Attendance: 300-500 
 
Target Market: Military and Community 
 
Recent Sponsors: Verizon Wireless; Coca-Cola; Southern Eagle Dist. 
 
Description: This is a yearly event hosted by Fort Stewart Outdoor 

Recreation and Fort Stewart Fish and Wildlife.  Children 
16 yrs old and under fish for the opening of the season 
in a pond that has been stocked throughout the winter 
season.  Fish caught are researched and weighed by 
Fish & Wildlife.   

 
 
 
 
 

Event: National Hunting & Fishing Week Fair 

 
Date: September 
 
Attendance: 200-500 
 
Target Market: Military and Community 
 
Recent Sponsors: Budweiser 
 
Description: 1

st
 annual fair to celebrate hunting and fishing week.  

The fair will be held at Holbrook Recreation with Kiddie 
rides, concessions. Informative booths, family canoe ride 
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Event:       Army Family Action Plan Conference 
 

Date:     TBD 
     

Attendance:    20-50 
     

Target Market:    Military Family Members  
  

Recent Sponsors:    Geo Vista Credit Union; Omni Financial; USAA 
 

Description:    AFAP is a program that allows family members, soldiers 
and civilian employees to express their concerns for the 
military environment. It is a two-day event, with 
information going up to FORSCOM and Department of 
the Army. The program is highly visible and comprises 
every facet of the military community. The luncheon is 

included as a free activity to AFAP participants. 
 

 
 

Event:       Army Family Team Building 
 

Date:     TBD 
 

Attendance:    20-50   
  

Target Market:    Military, Civilians and Family Members  
  

Recent Sponsors:    Geo Vista Credit Union; NeSmith Chevrolet; USAA 
 

Description:    Army wide self-development education program for 

Military Family Members.  

 

 
 
 
 

Event:       Top of the Rock Run 
 

Date:     October 
 

Attendance:    90-100 
  

Target Market:    Military/Retirees/Family Members  
  

Recent Sponsors:     Coca-Cola; Monster Energy Drink;  
 

Description:    This event is a 5K and 10K running event which is held 
once a year at the Newman Fitness Center. 
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Event:       Bodybuilding Competition 
 

Date:     May 
 

Attendance:    90-100 
  

Target Market:    Military member and family dependents  
  

Recent Sponsors:    Farmers Natural Foods;  Monster Energy Drink 
  

Description:    Annual competition to select the most symmetrical 
and muscular physique. 

 
 
 
 

Event:       Aerobic-thon Challenge 
 

Date:     January and July 
 

Attendance:    200 
  

Target Market:    Military member and family dependents  
  

Recent Sponsors:    Monster Energy; Gym 2XL   
 

Description:    Aerobic Challenge featuring a variety of teaching 
styles and instructors for 4-non-stop hours. 
Participants are expected to do entire program. 

 

 

 

 

Event:       Ft Stewart WBA Mixed Doubles 
 

Date:     January 
 

Attendance:    100 participants  
  

Target Market:    Military/Civilians/Family Members.  Open to 
                                                         local community.   
  

Recent Sponsors:    Budweiser 
 

Description:    This tournament is ABC and WIBC sanctioned. It will  
                                                    consist of mixed doubles, separate men’s and women’s 
                                                    singles events. Marne Lanes, Fort Stewart, Georgia, will  
                                                    host the tournament, which will encompass bowlers from 
                                                    in and around SE Georgia as well as Fort Stewart. 
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Event:       Southeastern PWBA Classic 
 

Date:     February 
 

Attendance:    100 - 200 
  

Target Market:    Military/Family Members  
  

Recent Sponsors:    Hargray Wireless 
 

Description:    Annual Hunter AAF Southeastern PWBA Classic is 

                                                a professional bowling tournament played at Hunter 

                                                Bowling Lanes, Hunter Army Airfield. The 

                                                Professional Women’s Bowling Association  event 

                                                features some of the top women bowlers in the 

                                                country. 
 
 

Event:       Southeastern PBA Tournament 
 

Date:     August 
 

Attendance:    68 players and 400 spectators 
  

Target Market:    Military members and family dependents  
  

Recent Sponsors:    Budweiser and Pepsi 
 

Description:    Annual Ft Stewart Southeastern PBA Classic is 

                                                a professional bowling tournament featuring some 

of the top men bowlers in the country. 

 

 

                                                    

Event:                   Superbowl Party 

 
Date:                                               February   
 
Attendance:                          600 - 700 
 
Target Market:                       Active duty military, civilians, retirees 
 
Recent Sponsors:               Budweiser;  Verizon Wireless 
 
Description:                    Superbowl Party wear your favorite football team 

sportswear and receive a discount for the number 
of wins this season  ( 10 wins – 10% discount) 
Sports trivia contests/ guess the score by quarters/ 
T-shirt drawings at halftime                                         
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CHILD AND YOUTH SERVICES EVENTS 
 

 

Event:       National Kids Day   
 

Date:     1
st
 Sunday in August 

 
Attendance:    200 participants 

  
Target Market:    Military Family Members  

  
Recent Sponsors:    NeSmith Chevrolet    Monster Energy Drink 

 
Description:    Ft Stewart and Hunter Army Airfield conduct an annual 

 National Kids Day celebration. The National Kids Day 
 Alliance is a unique partnership of national youth-serving 
 organizations working together to help make a difference in 
 the lives of millions of children every day. Ft Stewart has a 
 carnival at the School Age Services Center and Hunter  
AAF hosts a pool party. 

 
 
 

Event:        Youth Sports Teams   
 

Date:     Year round leagues and tournaments 
 

Attendance:    4000 participants 
  

Target Market:    Military Family Members 
  

Recent Sponsors:    NeSmith Chevrolet    Monster Energy Drink 
 

Description:    Approximately 60 teams per sport with basketball,  
                                                         track, baseball, soccer, softball, and football teams. 
 

 
 
 

Event:     Fort Stewart and Hunter AAF Easter Egg Hunt  

 
Date:      2 April 2006 
 
Attendance:      5,000.00  youth     3,000.00 parents  

 
Target Market:       0-18 years old   

 
Recent Sponsors:   Geo Vista Credit Union; Brewton Parker College 

 
Description:      Last year we had the Easter egg hunt at bldg. 6572. 
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Event:      Fort Stewart Youth Center Lock-in 

 
Date:      January 
 
Attendance:          200 teens 

 
Target Market:        Ages 11- 18 

 
Recent Sponsors:   Coca-Cola; Monster Energy Drink; 
 
Description:     This is their 3rd lock-in. Teens from Ft. Jackson S.C, Ft 

Bragg N.C., Ft. Benning Ga., Ft. Rucker, AL, Hunter Air 
Force Base attend the lock-in. The youth will attended a 
variety of classes from health and hygiene for job 
building skills, they will play basketball, trip to Savannah 
mall, bowling and luncheons to socialize with other teens 
and share ideas from their center. 

 
 
 
 

Event:      Fall Festival 
 
Date:       October  
 
Attendance:      275 
 
Target Market:      Families, youth 2-14 
 
Recent Sponsors:   AAFES; Coca-Cola Geo Vista Credit Union 
 
Description:      Fun Day, Alternative to Trick or Treat, games, prizes, 

food, art show and hay rides. 

 

 
 
 

Event:       Month of the Military Child 

 
Date:       April  
 
Expected attendance:   45 children per event, Family events attended by parents  
 
Target Market:     Youth 6-18 years of age 
 
Recent Sponsors:   Coca-Cola; Geo Vista Credit Union   
 
Description:      Events to celebrate Military children and their families. 
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PACKAGING EVENTS 

 

 

By packaging events we can provide substantial savings over individual 
events and offer partnership opportunities throughout the year that covers 
a wide variety of events. 
 
Select a pre-packaged deal, or design your own.  Your customized 
sponsorship and or advertising investment will get your business  
noticed and maximize your exposure in the military market. 
 

By offering packaging options, the business owner and sponsorship 
coordinator will work together and tailor a package to fit the client’s 
specific needs.  
 
Partnering with MWR and Commercial Sponsorship keeps your 
business front and center of the military market and provided needed 
support to our Military and Family Members.   
 
Investing  your marketing dollars to support MWR events guarantees 
that you reach the audience you want, promote good will; generate 
sales and produce repeat customers.   
 
The #1 reason to partner with MWR and Commercial Sponsorship is 
it’s affordable!   Now’s the time!  Let us help you make it happen! 
 
 
 
 
 
 
 

SPECIAL EVENTS 
 
All Annual Package Sponsors will receive first choice at becoming a Title Sponsor 
for special events such as Marne Week; July 4th Celebration; The Post-wide Baby  
Shower or the Christmas tree lighting ceremony.  Plan to participate in unique military  
opportunities and attend distinctive ceremonial functions and support the brave  
men and women and the Family Members of the THIRD INFANTRY DIVISION  
at Fort Stewart and Hunter Army Airfield. 
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Patriot Package: $25,000.00 (Quarterly payments available)   
 
 

   Title Sponsor  1 Major Golf Tournament       
 

  Title Sponsor  1 Major Bowling Tournament   
  

   Title Sponsor   July 4th Celebration 
 

  Co-sponsor      Ft Stewart  and Hunter Family Appreciation Day 
 

  Co-Sponsor      Family Aerobic-thon Challenge and  
           Top of the Rock Run 
            

  Co-Sponsor     Volunteer of the Year Awards Ceremony   
and Easter  Egg Hunt or Fall Festival 

 

    Sponsor            Youth Fishing Derby       
  

  Sponsor          Biggest Buck Contest and  

          Army Photography Contest 
   

  Sponsor           2 AFAP or AFTB trainings      
  

  Participating sponsor Spouse Appreciation Day    
 

  Recognition as a Patriot Sponsor in the MWR Web Site 
     for 12 months  (at no cost to you) 

  

  Logo placement in the MWR Events Calendar  2”x4” for 12 months    
      (at no cost to you)   

 

Total individual value of events listed costs $35,000.00. 
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Hero Package: $20,000.00 (Quarterly payments available)  

 

   Title Sponsor 1 major Golf Tournament 
 

   Title Sponsor 1 major Bowling Tournament     
    

  Title sponsor  Volunteer of the Year Awards Ceremony   
 

  Title Sponsor July 4th Celebration     
 

  Co-Sponsor   Family Appreciation Day     
 

  Co-Sponsor  Future Leaders Conference 
 

  Sponsor         Family Crazy Days      
 

  Sponsor         Fall Festival      
 

  Sponsor       1 AFAP or AFTB training session     
 

  Sponsor         Fort Stewart of Hunter AAF Easter Egg Hunt   
  

 

    Participating Sponsor  Family Night Out   
  

  Recognition as a Hero Sponsor in the MWR Web Site   
   for 6 months 
 

  MWR Events Calendar  2”x4” for 6 months        

 

Total value of individual events $27,000. 
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Champion Package: $10,000.00 (Quarterly payments available)  
 

  Title sponsor    Volunteer of the Year Awards Ceremony   
 

  Title sponsor  Youth Fishing Derby 
 

  Title sponsor  2 Marne Calls (Friday nights)    
    

  Co-sponsor  Ft. Stewart Library Saturday Morning  
   Reading Breakfast   

  

  Co-sponsor  Ft Stewart Easter Egg Hunt    
 

  Co-Sponsor Month of the Military Child/ Send a Kid  
   to Adventure Camp   
 

  Co-Sponsor  Spouse Appreciation Day  and Family Night Out 
 

  Participating Sponsor  Youth Center Lock-In 
 

  Participating Sponsor  July 4th Celebration  
 

  Logo placement in the MWR Events Calendar  2”x4” for 3 months    
    

  Recognition as a Champion Sponsor in the MWR Web Site 
   for 3 months  
 
 

Total individual value of events $13,000. 
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All American Package:  $5,000.00  (Quarterly payments available) 

 

  Title Sponsor  Volunteer of the Year Awards Ceremony 
 

  Co - Sponsor  Fall Festival    
  

  Co - Sponsor  AFAP and AFTB training    
 

  Participating Sponsor  July 4th Celebration 
 

  Participating Sponsor  Youth Fishing Derby   
 

  Participating Sponsor  Ft Stewart and Hunter Family Appreciation Day   

 

  Participating Sponsor Family Crazy Days and Family Night Out 
 

  Participating Sponsor  Future Leaders Conference   
  

  Logo recognition as an All American Sponsor in the MWR Web Site  

 

Total individual value of events $8,500. 
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Liberty Package:    Customize your package! 

 

   Title sponsor   
  

 

  Title sponsor  
 
 

  Co-sponsor  
 
 

  Co-sponsor   
   
 

  Sponsor   
 

 

  Sponsor   
  
 

  Advertise  
  
 

  Participating Sponsor 
  

 

  One Special Event Participating Sponsor 
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SPECIAL THANKS TO OUR SPONSORS! 

 

                        

  

                                                       

                                               

                                   

              

                        

             


